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A business organisation should carmecily nssess (he
their buving decisions. for managing the Y
markeiing the producis such as marketin e
services, need much care and preparation,

Department

needs and wants ol epsiomers, factors influencing
“‘Im'l'i'ﬂml,' activities of a business. Activilies involved in
trix, branding, physical distributiion cte of the products and

IUis ofien found difficull 1o 1nke decisi lating t
: g : : proper decisicns relating o
such marketing activilies due (o the peoper evnluntion of customers, needs and wants. The pandemic

Covid-19. which shook the world in the months passed, exapgerated the siluation 1o some exfent.

This study specially focuses on the impact of such Soeiein]l Marketing concept upon the purchasing
behaviour of customers with special reference to Alappuzia district.
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Introduction

Marketing is 2 term that is used widely smong the business community For a large couple of years. It
has 1ts imponiance in earming revenue for a business. 1l is dynamic and purposive activity done to reach
oul prespective customers and communicate the needed information which a business community has
to share with the public. The information can be about the newer products or services offered by the
business, benefits of using them, the place of*its availability, price cic and the ultimate ohjective is to
create a desire in them to purchase and use the product or service,

The word “Concept” is a philosophy that denotes the manser of thought 2 person indulges in bafore
getting into an action. In a sense, it is a philosophy which when inculeated in e function of marketing
than Onally piclunses inle Marketing concept. These markeling concepts are practiced by almost all
successful organisations as it epables the usage of various marketing dota 10 identify the needs and
wanis of cusiomers, providing such preducis and services lo them and thus ensunne cusiomer
satisfaction. While follewing the various concepts, the business organisations of today need to focus
the wellare of the society, as they ore a part ol il and have responsibility o consider 1l So here arises
the need of Seciefal markering concept which urpes husinesses ta put in mind the overall welfare of
the consumer and society as a whole.

Statement of the Problem

The companies have a responsibility to bring a healthier atrnosphere for the community o live in. In
that sense, marketing aclivities are to be designed in the way that brings belter and healthier life style
o the socicty. Here, the societal markeling concept gets its importance. Sa il 15 I‘mu;d o nead 1o ensure
that whether this societal marketing concept has a strong role in (he purchasing habit of the consumers
living in the society.

Signifi tudy .
Aﬂlﬁij:;;:;:.;?:;mé (o altain maximum healthy relationship with 1.h:e puhl.y:. Drib_-.- 1J:|¢.u they will
be accepted by the secicty. For that, the business must creale a sacinl ﬂ:]ﬂlmm_hjp with them by
providing those facilities and services that brings the cuslomers in close contact with the companies.
The societal marketing concept helps in adtaining maximum profits 1o the arganisation by having a
lena term relationship with the cuslomers,

Sc ;
En:ﬂl:fmm:rkﬂ?:; concepl i5 a modem marketing concept that is lollowed by nlmost all successfisl

tompanies scross the world to gain repulation amang the public and s part of social responsibilities.
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